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(RE) DEFINING A WAY OF LIFE

&

Storylines, established in 2017, was conceptualized at the intersection of

travel, luxury real estate, and a global lifestyle; the first project is a

long-term residential maritime concept offering consumers a globally
traveling community at sea.

Storylines has few direct competitors and is entering the market with a
brand-new luxury vessel with lower entry price points.

Vessel construction is to commence in 2024, with Storylines already having
pre-sold 39% of total units totaling $338M in total sales value. *

Through pre-sales, the vessel is 1007% paid down and debt free at delivery -
asset remains with Storylines. Upon vessel delivery in 2027, cumulative
revenues forecasted to be received are totaling $1.325B.

Forecasted expenditures (e.g., construction, overhead, management, etc..)
total $1.060B, corresponding with a $245M profit upon delivery of the

vessel.

Footnote: * Variety of different cabin denominations between 2018-2023;

o O A
Story]_l ne S ** based on Internal DCF Company Valuation (EBITDA 2027 - 2050)
o}
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TO SUCCESSFULLY EXECUTE,
STORYLINES IS SEEKING THE
FOLLOWING SOURCES OF CAPITAL.:

$75M Equity Investment for 25%
Shareholding **

$325M Line of Credit (or similar

vehicle)
Such funds will enable a strong balance sheet

to ensure project execution, provide
operational funds until vessel delivery, and
provide general project security to cover the
expected shortfall in customer funds to

shipyard via milestone payments.




BUILDING VALUE
INTO THE FUTURE

STORYLINES IS AN EXPERIENTIAL
LIFESTYLE COMPANY

Cruising is the just the beginning, and we
are most excited about the opportunities
that our brand and values will carry us into.

Just look at Nobu, Uber, Amazon, Marriott...
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LIFESTYLE.
LUXURY.
COMMUNITY.
EXPERIENCES.

CORE BUSINESS

RESIDENTIAL VESSELS

LONGEVITY VESSELS

UNIVERSITY VESSELS

OTHER NICHE VESSELS
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BRAND EXTENSIONS

REAL ESTATE CONCEPTS

RESORTS & DESTINATIONS

PORTS & TOURISM INFRASTRUCTURE

NICHE VESSELS

FOUNDATION PROJECTS

EDUCATION & TECHNOLOGY

HEALTH CONCEPTS

PHILANTHROPY / IMPACT PROJECTS



OUR VALUES MIRROR THOSE OF OUR RESIDENTS

| We discover. | we
contribute.
| We digest the life on a | We develop new
lifestyle vessel. groundbreaking mindsets.
| We experience | We live an exciting
the globe with luxury itineraries. community life.
| We observe and | We're
participate. citizens of the world.
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WHY NOW?

Storylines is capitalizing on the
intersection of luxury real estate,
global travel & resort hospitality

LUXURY REAL ESTATE:

The all-inclusive, experiential and
branded luxury real estate segments
are driving growth

LUXURY HOSPITALITY

Demand for hyper personalization
with all-inclusive amenities, such as;
wellness, culinary experiences, and
“white glove” concierge.

LUXURY TRAVEL

Strong demand for unique, exclusive,
and personalized experiences

(toryl‘irgesoy
|

Storylines is creating a new luxury travel market - a bespoke global lifestyle.
This unlocks latent consumer demand.
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STORYLINES IS AN EXPERIENTIAL LIFESTYLE COMPANY

A new model for luxury living and membership offering that provides access to an integrated
ecosystem of unique experiences to maximize wallet share of the HNWI via partnership network.

GLOBAL EXPERIENCES

Personalized, unique, and
curated with local expertise

GLOBAL RESORT / HOTEL LUXURY LAND &
PARTNERS i LUXURY VESSELS SEA ECO.SYSTEM
Synergistic and maximizes , Brand equity
customer share of wallet AU R A e expansion

RESTAURANT

Prominent partners
for cultural cuisine

TRAVEL PARTNERS
@ Flexibility in itinerary -
- connecting Storylines’
global destinations

storylines®



REPEATABLE VESSEL MODEL

High cash flows enable rapid expansion into differentiated maritime concepts

2025 2026 2027 2028 2029 2030 2031
| | | | | | |
T 100% UNITS

ANNOUNCED SOLD

THE "MV” NARRATIVE
Residential O_ .

CONCEPT 100% UNITS
ANNOUNCED SOLD
<VESSEL NAME>
<Vessel Type> O_
;n-_ﬁ___é—_ CONCEPT 100% UNITS
¥ - = ANNOUNCED SOLD
<VESSEL NAME> O _______________
<Vessel Type>
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SNAPSHOT
UPON LAUNCH:

Storylines redefines the life at sea
experience by blending the comfort of
home with the thrill of continuous
global exploration on a luxurious
residential cruise ship.

GOING FORWARD:

Storylines is charting a course towards
a future where global exploration and
community living converge on a fleet of
residential ships and on-land
experiences; creating a world where
travel knows no bounds and every
destination feels like home.

S$45M

50+

TOTAL SALES *

EXPECTED
CUSTOMER
PAYMENTS**

UNITS
ONBOARD

AMENITIES

207

20+

TOTAL UNITS
SOLD

AVERAGE

SALE VALUE
2022-present

MAX
PASSENGERS
(1,000 AVERAGE
ON BOARD)

RESTAURANTS
& BARS

storylines®

Footnote: *Variety of different cabin denominations between 2018-2023; 1
**Currently being collected into trust account .




OUR HISTORY

2017: 2019: 2021:
Storylines founded by Alister D. Revised plans to construct a NEW

Punton and Shannon Jay Lee, vessel due to concerns over port

with Dick Rosman joining as a access for older ships and changing

shipping expert. landscape for older tonnage.

Tillberg Design of Sweden appointed
for interior design.

Began wider sales &
marketing efforts after
Covid. Expanded the
executive team.

Added Dr. Brian Martin for
Optimal Aging Programs

2023:

Signed onwith a
shipyard to construct
the new-build vessel

2018:

Secured joint venture cruise line
partner and announced plans to
convert an older passenger ship into a
residential vessel aimed at retirees and
welcoming people of all ages.

storylines®

2020:

Gelen Marine and Dr. Paul Read
appointed to lead the
construction project.
Assembled team for
construction planning.
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2022:

Experienced a 290%
growth in sales YoY
over 4 years.

2024:
Distributing sales
agreements and
planning steel
cutting ceremony
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igned as a home to a community of globé’lx" '

The vessel has a contemporary luxury feel,

amtatlo.nfeqmpment Engineered to exceed city living.

226M

Length

1340

Max
Passengers

| StOI'YH 1’16 SO Proprietary & Confidential
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78500 530

Gross Tonnage Luxury R

1000

Average
Passengers
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OUR VALUE PROPOSITION

YOUR HOME ON THE SEA
Each residence is custom designed and fully furnished to feel like a home...not a hotel.

A COMPLETE LIVING ECOSYSTEM
Including a hospital, school, fitness facilities, garden, post office and more.

TRAVEL SUSTAINABLY
Green LNG dual fuel with onboard power generation.

IMMERSIVE EXPERIENCES
Unique shore excursions to see different cultures like never before.

5@ A RARE INVESTMENT OPPORTUNITY
@ High rental & resale values are anticipated for our residents.

StOI‘Y]_ine SO Proprietary & Confidential
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KEY PARTNER Z

JI5N TILLBERG DESIGN OF SWEDEN

Tillberg Design of Sweden (TDoS), a globally acclaimed design enterprise
specializing in luxury yacht, cruise ship, hotel, and restaurant interiors,
boasts a remarkable legacy of over six decades. With a portfolio
encompassing more than 300 prestigious maritime ventures, TDoS has
crafted unparalleled luxury environments.

Select Clientele:

ta 1 RovalCaribbean X

World-renowned design firm Tillberg Design of Sweden (TDoS) is our
partner for delivering MV Narrative, ensuring a luxurious and elevated
vessel at the forefront of design and sustainability.

10-0-0

ThE Ri1Tz-CARLTON® FOUR SEASONS

g @)
Story‘]-]-]%es Proprietary & Confidential




P A RT N E R S H I P S EXAMPLE FUTURE PARTNERSHIPS*

The below brand aligned potential partnerships will
drive innovation, growth, and expansion opportunities.

Our Current Partners strategically position Storylines for success across verticals.

Construction & Design Lifestyle & Health

Health Wellness & Longevity

CANYON oo
RancH eo e

HEALTH RESORT SIX SENSES

TILLBERG DESIGN

OF SWEDEN

INCHCAPE

BN

Specializes in luxury interiors for Cruise industry leader and one of the Delivers global climate control and :R EQUINOX /\\a"m“-
cruise ships, hotels, and restaurants. largest global maritime service refrigeration solutions.
providers handling as port-agent for Restaurant
850+ ports
‘o GELEN MmARINE 7 C’VMND NOBU JameBeard
‘) NAVAL ARCHITECTS & MARINE ENGINEERS STARLINK 4 uonepunoq

Provides marine engineering and

Offers healthcare solutions and medical Cruise Partner
project management services.

LR gyl [0 I e services to the maritime industry.

satellite internet services globally.

: &4 <CEANIA
D' ) SEABOURN’ CRUISES
" ; Lloyd's G]— N BAL . )
WARTSILA Register HEALTH INSURANCE Media & Education
Provides energy solutions and Lloyd's Register is a leading provider of Offers international health insurance
marine propulsion systems. classification and compliance services and medical coverage. NATIONAL Discover
to the marine industries, GEOGRAPHIC Yy

*No direct affiliation with Storylines at this point
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A CAPITAL EFFICIENT BUSINESS MODEL

Different to a cruise line or other related investments that require long payback times and low

margin business models, our model allows us to generate most of our revenues to be realized
on and after delivery - in turn funding the vessel delivery with the closing of residence
purchasers. In the future, ongoing revenue continues upon lease expirations.

100% DEBT FREE UPON PROFITABLE GENERATING OUTSIZED
DELIVERY THROUGH OPERATIONS WITH RETURNS THROUGHOUT
FORWARD LEASE SALES ZERO LIABILITY VESSEL LIFETIME

Through pre-sales of unit leases, Monthly fees paid by the residents Through residence resales, lease
residential units are paid in full upon cover all operational costs through expirations, onboard upsells, and
delivery through milestone-based a cost-plus model, in addition to a more - Storylines sees a clear path
payment installments. wide variety of upsell to outsized scale and profitability.

opportunities.

Story:ﬁ_]%e SO Proprietary & Confidential 14



PROVEN DEMAND FOR OCEAN RESIDENCES

o AY _\, jﬁ@ ‘i J7
Company storyhneso The World VVILLA VIE - ¥ OE
5 VAGHT COLLECTION FOUR SEASONS ORIENTEXPRESS
Ownership Type Long-term Lease Ownership Ownership/Lease/Tickets Vacation Vacation Vacation
Ship Size (units) 530 165 630 149 95 54
Ffr.lce. HNW UHNW Middle-Class VHNW VHNW VHNW
Positioning
Long Term Yes Yes Yes No No No
Cruise
. Caribbean & Caribbean & Europe, Caribbean &
el ey Global Global Glatial Mediterranean Mediterranean Mediterranean
Experience Community Ghost Ship Lacking Amenities Confined to Itinerary Confined to Itinerary Confined to Itinerary

storylines®




TRANSACTION OVERVIEW

Sources Amount %

Cash (Resident Unit Sales) $1,325M 77%
LOC S325M 19%
Equity Capital S75M 4%
Total Sources $1,725M 100%
Uses Amount %

Ship Building S948M 55%
LOC Paydown (includes financing & interest) S375M 22%
Management Fee S132M 8%
Transaction Fees & Expenses S25M 1%
PROFIT (Working Capital) $245M 14%
Total Uses $1,725M 100%

storylines®

Financing Proceeds Will Create Liquidity
for Shipbuilding

- Provide a strong balance sheet to execute the

project successfully.

« Operational funds to allow Storylines to operate

through vessel delivery.

- LOC to provide project security to cover any

shortfalls in shipyard milestones throughout the

construction process.

- Implement targeted marketing strategies to

secure pre-sales and create a robust demand
pipeline, ensuring financial stability and investor
confidence throughout the shipbuilding phase.
Provide pipeline for future vessels and brand

verticals.




PATH TO DELIVERY

Contract Signing Steel Cutting  Keel Laying Delivery

@ 40% 60% 100%

(%) Cumulative
Rev. Collected

(%) Cumulative
Buildout Due

$1,200 $245M
Units Sold Profit at Delivery

20x5%
Payments

100%

$900 ‘
$600 S171M
Funding Gap
$300
S0
022024 04 2024 022025 04 2025 022026 04 2026 022027

I Cumulative Cash Inflows —e— Total Sales Cumulative Buildout Costs + Management Fee
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LIFETIME VALUE

$11,000M cumulative caSh Flows { Le;se Expti.rati;nn& RDeplipish + . , .
vs Traditional RE Asset Qon R ryTockng Sto ryI INesS Superior
$9,000M business model
generates outsized
e cash flow returns

across asset lifetime

S5,000M
{ Initial Lease Sales } Compa FEd to
— traditional real estate
{ Retum Upon } assets.
Exit
$1,000M
Yr, Yri2 Yrib Yri8 Yr21 Yr24 Yr27 Yr30 Yr33
-$1,000M

Storylines ===Traditional RE Asset
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FINANCIAL PROJECTIONS
Revenue vs. EBITDA Margin

GROWTH DRIVERS
$600 100% e Profitable operational model on the
water.
S500 o . . .
80% High value customer with multiple
monetization opportunities to drive
$400 outsized LTV.
@ 60%
9 Attractive cash flow profile to fuel
s 3300 expansion into additional vessels
40% and lifestyle concepts.
$200 .
Repeatable model with scaled
° efficiencies.
$100 20%
SO 0%
Year 1 Year 2 Year 3 Year 4 Yearb
. = = o = CLEAR PATH TO BUILD HIGHLY
I Sales B Association Fees I Rent Back & Mgmt Fees VALUABLE LIFESTYLE BRAND.
m Upsells =o=(%) EBITDA

storylines®




RISK PROFILE

Storylines avoids the critical risks of traditional cruise lines reliant upon steady markets and perpetual small
ticket sales over the life of the vessel. Storylines financial model is the future.

Scarcity - we only have a total of 530 residential units for sale for a global market audience.

RISK CONTINGENCY

We have a number of mechanisms built in for this

Residence sales not in line with target
expectations or delivery or possible
global recession

1.
2.

Currency fluctuations

1. Stimulate sales into other markets
2.
3.

Sell lower valued lease lengths to reduce the buy-in value
Sell 3 month world ticket segments through travel agent networks

Customer deposits held in Euro (currency of the shipyard)
Currency hedging to secure the value of the build or some other instrument would be put in place

. Therisk is spread over 530 unit owners, with payments spread over the build stages: this will help ID
Residents default on payments . . . . .
this issue in advance allowing us to work with the buyer or re-sell the residence before settlement

1.
2.

Residents don't settle on delivery

storylines®

We will have collected at least 60 % that is not refundable at that stage, we can then resell

Unit values have increased value built-in to encourage settlement as this is when they can sell in the
open market at profit

For most of our residents this is a dream come true, not just ‘another home purchase or toy’




MEMBERS OF THE BOARD OF DIRECTORS

Dick Rosman

Chairman of the Board

Dick has 40+ years in the maritime and aviation industries with a keen
focus on cruise ship S&P markets and financial interests in various
vessels throughout EMEA. His vessels are responsible for charter and
recovery works including the recovery of the famed MS Costa Concordia.

Alister Punton

Founder and Chief Executive Officer

Alister is a distinguished expert with more than 25 years of experience in
the property and technology industries. His expertise spans a
comprehensive range of areas including broker sales, construction,
engineering, budgeting, development and strategic planning.

Shannon Lee

Founder

Shannon has extensive experience in international real estate
development and property partnerships, bringing bold solutions to
traditional business challenges and providing innovative cross-sector
solutions with great success.

storylines®

Hampton Bridwell

Board Member

Hampton is CEO and Managing Partner of the brand innovation and
marketing consultancy, Tenet Partners. He oversees all practice areas
and is involved in providing strategic direction to select clients. He has
completed Harvard Business School's Executive Training program.

Grant Holmes

Non-Executive Board Member

Grant leads INCHCAPE's global cruise solutions, overseeing 10,000+
annual cruise calls and providing comprehensive port services. His
career evolved from shipbuilding to founding Progress International,
where he developed cruise industry training and consulted for emerging
destinations and countless governments on all things cruise related.

Marco Spaziani

Non-Executive Board Member

Marco founded Total Solutions Interiors and Made by TSl acting as CEQ
until late 2023. He has over 30 years of experience in ship design. His
knowledge of interior design and marine outfitting play an important role
in the project’s interiors being manufactured on budget.



EXECUTIVE MANAGEMENT BOARD - LEADERSHIP TEAM

I"

“
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Alister Punton

Chief Executive Officer

Alister is a distinguished expert with more than 20 years of experience in
the property and technology industries. His expertise spans a
comprehensive range of areas for new build and engineering projects
including strategic planning, sales, construction, development,
budgeting and cost control.

Horst Bennin

Chief Financial Officer

Horst is an experienced managing partner skilled in family office &
global wealth management, asset allocation & portfolio construction,
investment strategy and operational finance. He graduated from
Kellogg-WHU Executive MBA, Leeds Beckett University & Hochschule
Bremen, Germany and is co-founder of Club of Finance, Germany

Dr. Ami de Chapeaurouge
Chief Legal & Compliance Officer

A graduate of Goethe University Frankfurt am Main, Columbia Law School
and Harvard Law School, Dr. de Chapeaurouge serves as (Outside)
General Counsel and Chief Compliance Officer of Storylines. He has 40
years of experience with major U.S. and European law firms and
concentrates in corporate governance, compliance, corporate, financial
and securities law. He is admitted to practice in Germany and the US.

storylines®

Katie Drew Jensen

Executive Vice President, Global Operations

Katie brings over thirty-five years of business ownership and
entrepreneurship in a diverse set of industries, including a chain of
medical spas, a private air charter company, and a business consulting
firm. Her vast knowledge in marketing and sales stems from being an
innovator, with impeccable customer care leading her mission.

Dr Paul Read PhD MEng

Executive Vice President of Ship Construction & Operations

Dr. Read is the Managing Director of Gelen Marine Ltd with over 25 years
in shipbuilding and conversions. A chartered naval architect and marine
engineer, he has extensive experience in project management,
engineering, and design. He currently manages Storylines' new vessel
construction project and oversees marine operations.

Dr Brian Martin, BSc, ND

Chief Health Officer

Dr Martin has 25 years experience in naturopathic medicine as a
visionary leader in complementary therapies. He is leading Storylines
‘Optimal Aging Health Programs’, including nutraceutical and
cosmeceutical formulations that protect and enhance quality of life,
including; optimal energy, mood, memory, sleep and performance.




Disclaimer

This presentation is confidential and proprietary and is given to you solely on the basis that you will maintain the confidential and proprietary nature and not disclose it to any other party. The presentation is intended to be a general overview and preliminary
discussion materials and does not carry any right of publication or disclosure to any other party. This presentation is incomplete without reference to, and should be viewed solely in conjunction with, the oral briefing provided with its presentation. This
presentation may not contain all the details and information necessary for you to make a decision or evaluation. You should do your own analysis and diligence and engage your own advisors in making any decision. Neither this presentation nor any of its
contents may be used for any other purpose without the prior written consent of Storylines LLC.

Forward-Looking Statements: The information set forth herein contains forward-looking statements. Forward-looking statements include all statements that do not relate solely to historical or current facts, including, but not limited to, statementsregarding

"o " "

future operations, financial results, cash flows, costs and cost management initiatives, plans, expectations, projections, timelines, and operational and strategic initiatives, and can also be identified by the use of words like “will", “may,” “can,” “could,” “should,”

“predict,” “aim,” “potential,” “"continue,” “opportunity,” “intend,” “goal,” "estimate,” “expect,” “expectations,” “project,” “projections,” “plans,” “anticipates,” “believe,” “think,” “confident,” “scheduled,” or similar expressions and representations. Readers should notplace

undue reliance on these forward-looking statements. Forward-looking statements involve known and unknown risks, uncertainties and other factors. Should one or more of these risks or uncertainties occur, or should underlying assumptions prove incorrect,

Storylines LLC.'s business, plans, prospects, financial condition, liquidity, cash flows, projections and results could differ materially from those expressed in any forward-looking statement. While forward-looking statements reflect our good faith beliefs, they

are not guarantees of future performance. Any forward-looking statement speaks only as of the date on which it is made. New risks and uncertainties arise over time, and it is not possible for us to predict the occurrence of those matters or the manner inwhich
they may affect us. Except as required by law, Storylines LLC. expressly disclaims any obligation or undertaking to update any forward-looking statements to reflect any change in its expectations with regard thereto or any change in events, conditions or
circumstances on which any statement is based. Past performance information given in this document is given for illustrative purposes only and should not be relied upon as(and is not) an indication of future performance. This presentation is not and doesnot
purport to be an appraisal of the assets, stock, or business referenced herein. In this document, we may rely on and refer to information regarding our industry and the market for our products and services in general from market research reports, analyst

reports and other publicly available information. Although we believe that this information is reliable, we cannot guarantee the accuracy and completeness of this information, and we have not independently verified any of it. Some data is also based on our

good faith estimates. The information set forth herein does not constitute an offer to sell or the solicitation of an offer to buy any securities of Storylines LLC., nor will there be any sale of the securities in any jurisdiction in which such offer, solicitation or sale

would be unlawful prior to the registration or qualification under the securities laws of such jurisdiction.

Disclaimer Regarding Projections: The financial projections (the “Projections”) included herein were prepared by Storylines LLC in good faith using information believed to be reasonable, all of which is subject to change. The Projections are based on
numerous assumptions, including realization of the operating strategy of Storylines LLC.; industry performance; no material adverse changes in applicable legislation or regulations, or the administration thereof, or generally accepted accounting principles;
general business and economic conditions; economic, competitive, and general business conditions prevailing at the time the Projections were developed; retention of key management and other key employees; absence of material contingent orunliquidated
litigation, indemnity, or other claims; and other matters, many of which will be beyond the control of Storylines LLC.. Any future changes in these conditions, may materially impact the ability of Storylines LLC. to achieve the financial results set forth in the
Projections.

Additionally, to the extent that the assumptions inherent in the Projections are based upon future business decisions and objectives, they are subject to change. Although the Projections are presented with numerical specificity and are based on reasonable
expectations developed by Storylines LLC.'s management or advisors, the assumptions and estimates underlying the Projections are subject to significant business, economic, and competitive uncertainties and contingencies. Accordingly, the Projectionsare
only estimates and are necessarily speculative in nature. It is expected that some or all of the assumptions in the Projections will not be realized and that actual results will vary from the Projections. Such variations may be material and may increase over time.
In light of the foregoing, readers are cautioned not to place undue reliance on the Projections. The projected financial information contained herein should not be regarded as a representation or warranty by Storylines LLC., its management, advisors, or any
other person that the Projections can or will be achieved. Storylines LLC. cautions that the Projections are speculative in nature and based upon subjective decisions and assumptions. Since the Projections cover multiple years, such information by its nature
becomes less meaningful and reliable with each successive year. As a result, the Projections should not be relied on as necessarily predictive of actual future events. Such Projections have been prepared by Storylines LLC.'s management and no accountants
or independent registered accounting firms have audited, examined, compiled or performed any procedures with respect to any of the Projections.

The Projections were not prepared in accordance with standards for projections promulgated by the American Institute of Certified Public Accountants or with a view toward compliance with published guidelines of the Securities and Exchange Commission
("SEC"). Instead the Projections were prepared internally by management and their advisers and by their nature are not financial statements prepared in accordance with generally accepted accounting principles (GAAP) in the United States of America.
Furthermore, the Projections contain non-GAAP measures (including, but not limited to EBITDA, which represents net income before interest, taxes, depreciation and amortization), which are not based on any standardized methodology prescribed by GAAP
and are not necessarily comparable to similar measures presented by other companies and should not be considered in isolation or as a substitute for GAAP measures. The Projections should be read in conjunction with the assumptions and qualifications set

forth herein.
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Thank you

Contact:

Alister Punton
CEQ

alister@storylines.com
+97158 504 5683 (UAE)
+1646-768-8334 (USA)
+61419 521157 (AU/WhatsApp)

Horst Bennin
CFO

horst@storylines.com

+971-50-587 0219 (UAE)WhatsApp
+49-160-9035 4000 (DE) WhatsApp
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